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Benefits of Membership

MemberResponse@RAB.COM 

800-232-3131

www.rab.com

What We’ll Cover
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• Business Development

• National Radio Talent Institute

• Radio Mercury Awards

• Software tools

– Account Manager (CRM)

– GoCART

– PROposal Assistant

• Professional Development

– Online courses & certification

– Webinars

– In-person workshops

What We’ll Cover

RAB@Work
, 
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Radio Sales Today 
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Response
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• Exclusive newsletter to RAB 

Members every Monday-Friday 

morning.

• Content customized for today’s 

radio seller.

• Research quick hits & sales tips.

• Editorial focus on auto, digital, 

advertising, research insights to 

leverage at the national and local 

level.

Radio Sales Today
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We’re Mobile

www.rab.com
Same USER ID and PASSWORD 

See us on all 
your devices
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Male
50%

Female
50%

Net Any Vehicle (currently owned/leased): Chevrolet

Customer Profile

Source: MRI-Simmons Spring Doublebase 2023, Adults 18+, RAB (http://www.rab.com)

Other Consumer Insights

Race

• 79.08% White

• 9.41% Black

• 14.79% Hispanic

• 1.96% Asian

Employment

• 48.21% Employed Fulltime

• 21.6% Retired

Marital Status

• 58.49% Married

• 25.99% Single or Never Married
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Net Any Vehicle (currently owned/leased): Chevrolet

Customer Profile by Age

Source: MRI-Simmons Spring Doublebase 2023, Adults 18+, RAB (http://www.rab.com)n
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Source: MRI-Simmons Spring Doublebase 2023, Adults 18+, RAB (http://www.rab.com)
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Customer Profile by Income

Source: MRI-Simmons Spring Doublebase 2023, Adults 18+, RAB (http://www.rab.com)

Country Reaches Your Auto Buyers
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Listeners

Net Any Vehicle (currently owned/leased): Chevrolet Format: Country

Source: MRI-Simmons Spring Doublebase 2023, Adults 18+, RAB (http://www.rab.com)

Country Reaches Your Auto Buyers

• Reach auto buyers closest to the point of purchase with the #1 reach medium, 

radio.

• 58.49% are currently married.

• 50.28% are male, 49.72% are female.

• On a typical weekday, 87.18% of Country listeners listen in their car.

• The most popular time to listen based on Radio/Audio Daypart Cumes: Weekday 3:00 pm - 7:00 

pm: 60.27%.

Source: MRI-Simmons Spring Doublebase 2023, Adults 18+, RAB (http://www.rab.com)
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Radio Reaches Auto Customers

• 86% who plan to buy new/lease a SUV

• 86% who received transmission repair.

• 86% who plan to play $45K or more for a new/leased vehicle.

• 85% who use any auto site/app to shop new/used vehicle.

Source: Scarborough USA+ 2022 Release 2 Total (Dec 2021 - May 2023), RAB (http://www.rab.com)

Radio Fast Facts

• 86% of radio listeners agree that having a vehicle that works for the entire family is 

important.

• 81% of radio listeners purchase a vehicle based on how well it meets their needs, 

regardless if it is a foreign or domestic vehicle.

• 75% of radio listeners find out about the car's safety rating before buying it.

• 68% of radio listeners will recommend a vehicle they like to people they know.

Source: 2023 Spring MRI-Simmons Doublebase; RAB (http://www.rab.com)
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• Insert your station copy here

Live and Local Radio Boosts 
Political Messaging

• Insert your station copy here

Insert Additional Headline Here
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Instant Backgrounds
• #1 tool used by RAB members

• Whitepapers on key business 

categories for radio

• Every Instant Background includes:

– Total ad spending

– Why Radio statistics

– Links to additional resources

– Snapshot of your advertiser’s customers

Instant Backgrounds

• #1 tool used by RAB members

• Whitepapers on key business 
categories for radio

• Every Instant Background 
includes:

• Total ad spending

• Why Radio statistics

• Links to additional resources

• Snapshot of your advertiser’s 
customers
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Co-op Directory
• Find new ways to fund radio 

campaigns with cooperative 

advertising information.

• The RAB Co-op directory 

includes:

– Over 8,000 listings searchable by 

manufacturer of category.

– Media plan information for  radio, 

digital and other media.

– Tutorial book and video. 
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Customer Needs Analysis System – NEW!
SIX strategies! 
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Creative
• RAB’s commercial audio library and scripts 

includes over 2,000 copy ideas in more 

than 160 advertiser categories.

• List of radio production companies and 

studios that specialize in writing, casting 

and producing great radio commercials.

• 1,000 promotional ideas in more than 160 

different categories. 

• Promotional calendar to inspire seasonal 

ideas.
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What We’ll Cover

RAB@Work
, 

RAB.COM

Radio Sales Today 
, 

Member 
Response

Member Response

• 7:00 AM – 5:00 PM Central 

Time every business day

• 800-232-3131

• MemberResponse@RAB.com

• Chat with us on RAB.COM
JACQUIE AYRES

Member Response Manager

jayres@rab.com

0--

193

194

195

mailto:MemberResponse@RAB.com


3/1/2024

65

0--

0--

196

197

198



3/1/2024

66

0--

0--

0--

199

200

201



3/1/2024

67

Most Used Tools

1. Instant Backgrounds

2. Why Radio

3. Radio Sales Today (RST)

4. Co-op

5. Radio Works for Business

6. Copy

7. Webinars on Demand

8. The Pitch

9. Sales Tips

10. Commercial Audio

QUESTIONS?  

THANK YOU! 

MemberResponse@RAB.COM 

800-232-3131

www.rab.com
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